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0 Journal website
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69 0 / used journal advertisements
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products or services, contracted

advertiser or company representative

for more information about a product,

or discussed advertisements or products
with others

*Source: MedSurg Nursing Readership Survey
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illness in adults. By sharing the latest vital clinical nursing care information from lead-
ing experts, the journal strives to support medical-surgical nurses in acute, general,
private, long-term, and outpatient settings and to prepare others to assume such

roles in the future.
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